Girl Scouts of Texas Oklahoma Plains, Inc. (GS-TOP) Troop Cookie Chair Online Training

2010 Cookie Sale Online Training for GS-TOP — Abilene Region

This training course is designed for Troop Cookie Chairs and must be completed before participating in the Cookie Sale.

If your troop has signed up to sell Cookies, your Service Unit Cookie Chair will have your Troop Cookie Chair Manual at the
December Service Unit Meeting for you to follow when taking this course.

Please contact Service Unit Cookie Chair for your Troop Cookie Chair Manual. If you are unsure who to contact, please go to
www.gs-top.org under Cookies -- there is a list of Service Unit Cookie Chairs and their email addresses.

Throughout this Online Training you will be referred to various pages in the Troop Cookie Chair Manual.

Questions?

Contact your Service Unit Cookie Chair. You can find their name at www.gs-top.org or your Product Sales Council Staff
Michelle Lawrence, Office/Product Sales Coordinator — Abilene Region at 325-670-0432 or 888-670-0432

or mlawrence@gs-top.org

Christina Thompson, Product Sales Coordinator — Lubbock Region at 806-745-2855 or 800-530-4957

or cthompson@gs-top.org

What’s New in 2010 Cookie Sale?

*  Service Unit Bonus Plan
o With a 5% increase of sales over last year, the Service Unit will receive an additional .01 per package sold.
o With a 5% increase in the number of girls participating in the Cookie sale over last year, the Service Unit will
receive an additional .01 per package sold.
o Services Units with less than a 2% return of their total sales in remaining product left over at the end of the
sale will receive .01 cent per package of cookies sold.
o Changes in ABC Delivery of Cookies

¢  Cookies will now be shipped directly from an ABC warehouse.

* This standard lead time will be sufficient to allow for standard processes to be followed and to
prevent the need for rush shipping.

*  Cookie lead time for reorders will now be 12 days from the time the Service Unit requests additional
cookies, regional office and council tallies orders, to ABC Bakers, to our delivery agent warehouse to
the cookies reaching the regional offices.

* Additional cookie orders will require a 12 day lead time if we need to order cookies from ABC Bakery.

o SNAP software system new from ABC Bakers
o Cookies on the Internet
*  Review “The 411 on Online Marketing for Girl Scout Product Activities”
o Internet Safety Pledge
o What Girl Scouts “must do”, “can do” and “cannot do”.

Service Description Agreement
Purpose: In cooperation with the Troop Leaders, the Troop Cookie Chair will promote, coordinate and direct the troop’s
participation in the Girl Scout Cookie Program and sale following GS-TOP guidelines and procedures.
Accountability: Accountable to the Service Unit Cookie Chair, the troop and GS-TOP for all product and payment received for
cookies.
Qualifications:

e Registered adult member of Girl Scouts of the USA in the Texas Oklahoma Plains Council.

*  Accepts and demonstrates the principles of the Girl Scout Movement and the Girl Scout Promise and Law.

¢ Ability to work with girls, parents and adult volunteers.

* Ability to organize and process paperwork efficiently, meet deadlines, keep accurate records and account for all

cookies and money received.

¢ Ability to accurately work with numbers and follow bank procedures.

Refer to page 5 in the Troop Cookie Chair Manual for your Troop Cookie Chair Service Description/Agreement.
1



http://www.gs-top.org/
http://www.gs-top.org/
mailto:mlawrence@gs-top.org
mailto:cthompson@gs-top.org

Why do we sell cookies?
Girl Scouts of Texas Oklahoma Plains sells cookies for a variety of reasons:
¢ First and foremost, the Cookie Sale is a program activity for girls.
o The Cookie Sale is the premier entrepreneurial program for girls in the U.S..*
e  Girls have the opportunity to manage their cookie sale.
e Girls have the opportunity to learn and set goals.
*  Girls decide, with adult guidance, how many cookies they want to sell.
¢ Girls learn to manage their resources (time, parent support, etc.).
e Money earned at the troop level is managed by the girls, with volunteer guidance.
e  Girls plan their own activities, and earn the money to support those activities, through the Cookie Sale.
e The Cookie Sale helps to ensure the future of Girl Scouting in our community:
o The Council provides quality programs for all registered girls.
o The Council is able to provide financial support to girls who otherwise would not be able to be a part of Girl
Scouts.
o Funding is provided to maintain camps and properties for future generations
*The definition of an entrepreneur is someone who promotes or manages a business.

Cookie Program Theme

Leap 2 Lead! Be the Change is this season’s Cookie activity theme. In the most basic sense, leading change is about action —
Leap 2 Lead is a specific call to action for girls of all ages. Within a leadership context, change is about personal accountability
for making the world a better place. Leap 2 Lead urges girls to leap into leadership as they participate in cookie activities.

Leap 2 Lead also reinforces the 15 Transforming Leadership Outcomes of the new Girl Scout Leadership Experience. It
empowers girls to make a difference in their world. Girls will have fun being creative about how they Leap 2 Lead during and
after cookie time.

Cookie Tidbits

*  Girl Scouts of Texas Oklahoma Plains Cookie Sale Goals
o Every girl to sell five more packages than last year.*
. Price
o $3.50 per package, no sales tax.
e Troop Share
o $0.55 cents per package.
o Cadette, Senior and Ambassador troops have the option of choosing $0.60 per package, instead of individual
girl recognitions.
o $1.00 per package for Clean-up Sales.
*  Who Can Sell
o All registered Girl Scouts: Daisy, Brownie, Junior, Cadette, Senior and Ambassador with a parent/guardian
signed permission slip may participate.
* Recognitions
o The girls have spoken and voted for this year’s recognitions.
o Adescription of recognitions is available on page 12 and 13 in the Troop Cookie Chair Manual.
*  Program items
o Cookie Volunteer Tool Kit. Full of information and tools including information about online resources for
volunteers, training, and goal setting tips and a Cookie Time Checklist.
o Includes Troop Goal Chart and a window poster/booth sale sign.
*On average, each participating girl sold 223 packages.

For additional information, refer to page 6 in your Troop Cookie Chair Manual for additional Cookie Tidbits
For additional information, refer to page 12 and 13 in your Troop Cookie Chair Manual for Recognitions and Cookie Bucks.



Cookie Flavors
There are eight varieties of delicious Girl Scout Cookies — again this year all varieties are Trans Fat Free per serving*.
* Caramel delites
* Daisy-Go-Rounds
* Lemonades
*  Peanut Butter Patties
*  Peanut Butter Sandwich
*  Shortbread
*  Thanks-A-Lot
e Thin Mints
*To be considered Trans Fat Free, a product must contain less than 0.5 grams of trans fat per serving.

For product description, ingredients and nutritional information go to the ABC Baker website www.abcsmartcookies.com

Where can cookies be sold?

*  What counties can my daughter sell cookies in? Local and National policy states Girl Scouts may only sell cookies in
the counties that encompass the GS-TOP Council jurisdiction. This is true for both door-to-door sales and booth
sales. Work place sales, however, may be sold outside of council boundaries if a parent/guardian’s primary workplace
is located outside these boundaries.

* Refer to the Council website for a list of counties by region and a Council map.

* There are NO Service Unit set boundaries for selling Cookies or booth sales locations.

¢ If parents wish to take Cookie orders at work, we encourage the girl to write a note and attach a picture to the order
card to be involved in the process. Girl should say who they are and what will be done with the proceeds.

* Have girls make deliveries in person. If personal deliveries aren’t possible, attach a Thank You note.

Refer to page 17-18 in the Troop Cookie Chair Manual for the The 411 on Online Marketing for Girl Scouts Product Activities

Safety, Safety, Safety
*  Whois responsible for Girl Scout safety?
*  What are safety guidelines?
*  Who are the emergency contacts for Council?
*  Whatdo | doin case of personal injury or accident?

Refer to page 16 in the Troop Cookie Chair Manual for Safety, Safety, Safety.
Call your Service Unit Cookie Chair if you have questions.

The 411 on Online Marketing for Girl Scout Product Activities

This is overview enables Girl Scouts to use online resources in a safe and fair manner. Check Safety-Wise, pages 6-10, and the
Volunteer Packet for details.

“Must do” for all Girl Scouts

* Read and sign the revised Girl Scout Internet Safety Pledge with a parent or guardian.

e Obtain parent/guardian permission to participate in any Girl Scout product activity. In addition, permission must be
given and oversight must be available for any product activity using online resources.

*  Know and follow the rules for selling and delivering cookies, whether door to door, at booths, at special events, or as
a follow-up to an e-mail commitment.

“Can do” for all Girl Scouts

e All girls can use GSUSA-approved vendor e-mail tools to inform friends, family, and former customers in the council
Zip code that they are selling cookies.

*  Allgirls can use group e-mail overseen by an adult (such as Brownies547Colorado@gmail.com), a parent/guardian’s
address in partnership for sending e-mails to friends and family, and/or a static group Web page for marketing. You
must tell people what your council Zip codes are, however.

«  All girls can market magazines online using a GSUSA approved magazine company portal and a blind email service
provided by the vendor, which allows customers to order magazines and pay online.
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* All girls can manage an online database of customers on the vendor’s site. You can also create your own database, as
long as the privacy of customers is respected.
“Cannot do” for Girl Scouts and their parents/guardians
* Cannot transact exchange money online for product sales.
¢ Cannot accept commitments for product sales from outside your council’s Zip code(s), unless from family members
What Girl Scouts can tell customers

*  Who you are (a Girl Scout, but also a friend, a relative, a daughter of a friend, and so on)

*  What you are selling

*  Why you are selling (share your personal and group’s goals, as well as how product sales benefit the Girl Scout council
in your community)

*  How much the product costs

¢ What options they have for purchasing cookies as a gift for others

*  How to purchase product; ask for a commitment—what would they like to order or have you set aside for them? Any
of the following may apply:

o Tell them when your order is due and when cookies will be available for delivery.

o Tell them where you are selling (booth sale at a certain time, at your place of worship, at your council shop).

o Ask when it would be convenient for you to deliver with an adult’s supervision.

o Ask them to give a callback number and a delivery address in your community or council Zip code, and then
follow the rules for selling and cookies for your grade level (remember, not to give out your personal e-mail
or address).

All that and more for Girl Scout Juniors and Cadettes

* Sign off on the Girl Scouts Online Safety Pledge and complete the sections on Online Devices and Netiquette on the
girls LMK pages (Let Me Know) http://Imk.girlscouts.org/Online-Safety-Topics.aspx.

*  You may sign up to receive orders from your council based on customer Zip codes, overseen by an adult volunteer. Be
sure to follow up on all leads following all product sale safety rules—but never by yourself or without adult
supervision.

* If there are any issues with delivery, immediately contact the adult in charge of cookie deliveries for your group (his or
her number will be on the delivery slip from the council)

All that and more for Girl Scout Cadettes, Seniors, and Ambassadors (age 13 and older)

*  Sign off on the Girl Scout Internet Safety Pledge, as well as complete the section on Social Networking the girls LMK
pages (Let Me Know) http://Imk.girlscouts.org/Online-Safety-Topics.aspx

* Girls 13 and older can use social networking sites, such as Facebook, MySpace, and Twitter to market product, as long
as they have a parent/guardian’s permission, are under adult supervision, and follow Safety-Wise and Volunteer
Packet guidelines. Girls 13 and older can use YouTube for marketing, but must have parental permission and council
approval of what is to be posted.

Virtual Vocab

*  Online marketing: Telling people about your product via the Internet; asking people to let you know if they are
interested in purchasing product.

*  Online selling: Collecting money for Girl Scout product online. Note that this is not allowed by GSUSA.

*  Girl Scout-approved vendor: A cookie, nut, candy, or magazine company licensed to use the Girl Scout name and
provide product for sale at Girl Scout councils.

Refer to page 17-18 in the Troop Cookie Chair Manual for the The 411 on Online Marketing for Girl Scouts Product Activities.

Before you begin Cookie Sale make sure these steps have been completed:
* All girls and adults must be registered for the current membership year with GSUSA.
e Every girl that is participating must submit a signed permission form.
* Read page 5 in the Troop Cookie Chair Manual Troop Cookie Chair Service Description/Agreement.

Refer to page 5 in the Troop Cookie Chair Manual for more information.
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Girl and Parents Cookie Meeting
* Have the girls help plan the parents meeting.
*  Prepare a packet of materials for each girl.
*  Have girl and parent/guardian sign the permission slips.
* Discuss deadlines for additional cookies and when money is due.
¢ Discuss safety issues when selling cookies.
*  Explain the girl program part of the Cookie Sale.

Refer to page 10 in your Troop Leader Chair Manual about Additional Cookie Procedures.

Refer to page 16 in your Troop Cookie Chair Manual about Safety, Safety, Safety.

Refer to pages 17-18 on The 411 on Online Marketing for Girl Scout Product Activities.

Refer to page 25 in your Troop Leader Chair Manual for an outline on the Girl and Parents Cookie Meeting.

TIME TOGETHER = Fun & Easy Cookie Activity Success!

We all want today to be the day we spend a little more time with our family. Meetings, projects, carpools, the grocery store,
game at 4:00... How do we fit it all in? With the Girl Scout Cookie activity, our motto is Sell Smart, because a little smart
planning goes a long way toward your Girl Scout’s Cookie sale success.

Involvement in the Girl Scout Cookie activity is a great way for parents and guardians to connect with their Girl Scout. It is an
opportunity for family adults to help girls learn about goal setting, practice life skills and develop self-confidence. While girls
are accomplishing those very important things, you and your Girl Scout are also having fun and enjoying one another’s
company!

Help for parents and girls
Keep these fun and easy “TIME TOGETHER” tips in mind:
e Attend troop cookie training with your daughter.
*  Askgirls about her personal goals and her troop’s cookie goals.
e Help the girls identify potential customers and practice answering questions.
¢ Check on daughter’s progress and encourage her throughout the sale.
*  Make sure all safety rules are followed.
¢ Volunteer to help at her troop’s cookie shop.

Life Skills

Participating in cookie activities allows girls to create their own experiences, reflect on them, and apply what they learn to
new challenges. This learning cycle builds courage to try new things and gives girls the desire to continue on the journey to
discover, lead and take action.
Confidence
Cookie time provides girls with a safe opportunity to express themselves without fear of being judged. They are
encouraged to build on their strengths and try new things in a supportive all-girl environment. Through cookie
activities, girls are given lots of chances to succeed, yet are challenged to stretch themselves in new ways.
Planning
As girls get older, they face more and more complex and difficult challenges. Some challenges may involve the
coordination of many different people and the completion of many tasks in limited amount of time. Cookie time is a
great way to practice project management skills.
Leadership
As a Girl Scout, you are already well on your way to being a highly effective leader! You are developing the
self-confidence, vision, wisdom, motivational impact and delivery skills that the most effective leaders use.
Communication
Developing good communication skills helps develop your child’s ability to work well with others. Cookie activities
provide wonderful opportunities for girls to interact with friends, neighbors, customers and their troop leader and
practice communicating their thoughts, feelings and opinions clearly.



Teamwork

Often, the best way to get things done, and achieve more, is to work together. Girls practice working together with
other girls on their team toward a variety of goals, like cookie activities. All the while, they are improving problem
solving abilities, communication and conflict resolution skills.

Networking

Networking is one of the most successful methods for gaining a desired position, whether it’s a slot on the school
newspaper or student government organization today, or a job later in life. Through cookie activities girls learn to
develop contacts - friends, family, neighbors, college alumni, people in associations — a wide variety of people who
might be able to help them with their future role in life.

Financial Literacy

Financial know-how is at the heart of true independence and self-reliance. The basic skills and financial insight that
girls gain through practice and experience — like cookie sales — stay with them for a lifetime. Learning how to manage
money wisely is one of the most important life skills girls can master. Cookie activities can help girls learn how to

budget, manage cash flow and even pay bills on time!

Goal Setting

Goal setting helps girls decide what is important for them to achieve in their life. They learn to avoid distractions; stay

motivated; build self-confidence; and greatly improve their chance of success.

Use the goal setting materials to help your girls determine their troop goal and personal

goals for participating in the sale.

e SetTroop Goals

¢ Set Individual Girl Goals
¢ Check out the materials from ABC Cookie Materials and www.ABCsmartcookies.com

Important Sale Dates - Abilene Region

Date

What

Who

November 30

Troop Cookie Chairs’ names and addresses due to Service
Unit Cookie Chair.

Troop Leaders

December Training for Troop Cookie Chairs. Distribution of Cookie Troop Cookie Chairs and Troop
Sale materials. Leaders
November/December | Cookie program presentations. Distribution of cookie Service Unit Cookie Chairs and

Service Unit Meeting

program materials to Troop Leaders. Council Cookie Sale
plans for 2010.

Troop Leaders

December 1

Troop initial cookie order due to Service Unit Cookie
Chairs.

Troop Cookie Chair and Troop
Leader

December 1 —January
7

Meeting for girls and parents.

Troop Cookie Chairs and Troop
Leaders

January 8 — February Girls sell cookies to customers Girls
21
January 9 Cookies Now! at the Abilene Zoo Everyone

January 11-14

Cookie deliveries to Service Units. Troops pick up cookies.

Abilene Service Units call Friday, January 8, 2010,
between 8:00 a.m. — 12:00 p.m. to set an appointment to
pick up initial order from AAA American Moving &
Storage on Monday, January 11, 2010 between 8:00 a.m.
and 5:00 p.m.

Out of town Service Units will receive delivery on January
12-14, 2010

Service Unit Cookie Chairs and
Troop Cookie Chairs




January 24 100% of your Cookies Now! cookies must be paid or Troop Cookie Chairs
exchanged/returned before you can pick up additional
cookies.
February 22 Girl’s final cookie money due to troop. Girls, Troop Cookie Chairs and
Troop Leaders
February 23-25 Troop final paperwork and deposit slips due to Service Troop Cookie Chairs and Service
Unit Cookie Chairs. Unit Cookie Chairs
Recognition availability cannot be guaranteed on late
paperwork.
February 26-28 Clean-up Sales (Booth Sales) Troop Leaders and Troop Cookie
March 5-7 Chairs
March 12-14
April 12 (week of) Recognition shipment arrives. Service Unit Cookie Chairs
May Service Unit Recognitions distributed to troops. Service Unit Cookie Chairs, Troop
Meeting Cookie Chairs and Troop Leaders
June 1 Last day to pick up recognitions from Service Unit. (After | Service Unit Cookie Chairs, Troop
June 1, recognition availability cannot be guaranteed) Cookie Chairs and Troop Leaders

Delivery Basics - Abilene Region

*  Contact your Service Unit Cookie Chair to sign up for a date and time to pick up your troop’s cookies.

e Itis very important that you keep your appointment. To make the system go as smoothly as possible and to serve all
the troops in your Service Unit in a relatively short period of time, it is necessary that everyone keeps to the time
schedule.

*  Will you need additional vehicles and parents to help? You need to plan to pick up all your cookies at one time.

(See the car capacity chart page 19 in manual.)

SNAP

New Troop, Service Unit and Council software system to track Cookie Sale Data.
Benefits of snap:

* Convenient

* Easytouse

* Real-time data collection

*  Centralized database

¢ Comprehensive Reporting

*  Online help
Go to www.abcsnap.com after the online training is complete to learn more.

During the Sale - Abilene Region
*  Girls start taking orders January 8, 2010.
¢ Product will be delivered to Service Units January 8 - February 21, 2010
¢ Check with your girls weekly and exchange product that is not selling.
*  Collect money from your girls often.
¢ Check with parents and girls weekly on how many magazines they have sold to assist you in knowing how much profit
to keep with the troop.
*  Withhold the troop's portion, $S0.55 per each package of cookies sold
¢ Deposit council portion to GS-TOP's Product Sales bank account.

See Page 5 in the manual for more information. Call your Service Unit Cookie Chair if you have questions.
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Additional Cookie Procedures - Abilene Region
Please collect money from girls frequently.

Prior to January 24 Please collect money from girls and make deposits frequently.

January 24 100% of your Cookies Now! cookies must be paid or exchanged/returned before you can
pick up additional cookies for your troop. A troop deposit slip showing these monies
have been deposited must be shown before picking up additional cookies.

January 24 - February 7 Troop deposit slips showing 50% of money due from initial and cupboard orders must be
shown before picking up additional cookies.

February 8 - February 14 Troop deposit slips showing 75% of money due from initial and cupboard orders must be
shown before picking up additional cookies.

February 15 - February 21 Troop deposit slips showing 100% of money due from initial and cupboard orders must

be shown before picking up additional cookies.

Booth and Clean-Up Sales
*  Why have booth and Clean-Up Sales?
*  What kinds of locations are best?
*  How does our troop have a Clean-Up Sale?
*  How does our troop have a Booth Sale?

Refer to page 15 in the Troop Cookie Chair Manual for the answers.
Call your Service Unit Cookie Chair if you have questions.

Cookie Recognitions and Cookie Bucks
Refer to page 12-13 in the Troop Cookie Chair Manual for the Cookie Recognitions chosen by the girls.

Money Matters
¢ Make checks payable to Girl Scouts of Texas Oklahoma Plains (GS-TOP).
*  Troops owe $2.95 per package due the Council.
*  Withhold $0.55 for each package of cookies sold.*
¢ Be sure to fill out an M-3 form for all money received.
* Make deposits frequently.
* Troop Share
o $0.55 cents per package.
o Cadette, Senior and Ambassador troops have the option of choosing $0.60 per package, instead of individual
girl recognitions.
o $1.00 per package for Clean-up Sales.

Refer to page 20 in the Troop Cookie Chair Manual for Money Matters.
Refer to page 21 in the Troop Cookie Chair Manual for Banking Instructions.
Call your Service Unit Cookie Chair if you have questions.



Cookies Now! at the Abilene Zoo
Cookie Kickoff Event on January 9, 2010
Get Cookies Now!
A Each girl will receive:
2 cases of Thin Mints; and
2 cases of Caramel delites; and
2 cases of Lemonades
1 cases of all other flavors
Daisy Go Rounds will be excluded at Cookies Now!
The total for each girl is 10 cases.
o No substitutions.
*  All cookies picked up on this day will be credited to the individual girl for recognitions and Cookie Bucks. In addition,
her troop will collect all money for these cookies and receive troop profit for these cookies.
A All cookies picked up on this day may be exchanged through your troop. All Cookies Now! cookies should be
exchanged or paid for by January 24, 2010 to pick up additional cookies.
A Cookies Now! pick up tips:
o There is aninitial rush each year to pick up cookies early in the morning. However, wait-time to pickup
cookies gets shorter and parking availability gets closer later in the day.
o Bring a dolly or wagon to help get the cookies to your car. Bring two if you are bringing two girls!
Remember, you will receive 10 cases of cookies for each girl.
o Remember to check the vehicle capacity chart on page 19 of your Troop Cookie Chair Manual.

O O O O O O

Project Troop to Troop Cookie Sales
What:
A Customers sponsor packages of Girl Scout Cookies that are sent to our men and women in uniform.
Why:
A To provide cookies for our service men and women, both overseas and stateside.
A To provide a way for our customers to send cookies to the Armed Forces and to support the local Girl Scout Troop and
Girl Scouts of Texas Oklahoma Plains.

How:
A Offer customers the opportunity to purchase cookies for Project Troop to Troop.
A Collect $3.50 for each package of cookies sold.
A Record the number of packages sold for Project Troop to Troop.
A Money collected for Project Troop to Troop is turned into your Troop Cookie Chair.
A Actual cookies will be delivered from GS-TOP inventory.

GREAT NEWS!

A You earn recognitions, Cookie Bucks and your troop gets troop profit on Project Troop to Troop packages.
GREATER NEWS!

A Council takes care of delivering Project Troop to Troop cookies to the Armed Forces.
Special Hint:

A There is a blank column on your cookie order form that you can use to record Project Troop to Troop cookies sold.
No More Excuses!

A If a customer says, “l am on a diet,” tell them about Project Troop to Troop!

A If a customer says, “I can’t eat cookies because of a medical condition,” tell them about Project Troop to Troop!
Posters, Cards, Etc.

A GS-TOP offers Project Troop to Troop support materials such as posters, cards, etc. your troop can use.

A Check the GS-TOP website for access to downloadable materials.
2009 Project Troop to Troop Facts

A Over 29,000 packages of Girl Scout Cookies were sponsored in GS-TOP.

A The cookies were delivered by nonprofit agencies to servicemen and women stateside and overseas.



At the End of the Sale

*  During your final paperwork with your Service Unit Cookie Chair, the two of you will complete the Troop Cookie Order
and Report (T-4).

*  Compile all information from each girl including a Detailed Order Report on quantity of cookies sold. You will
complete your Troop Final/Recognition Report with your Service Unit Cookie Chair (T-1A).

¢  Bring any information (including permission slip) on girls who have not turned in their final payment or paperwork.
Service Unit Cookie Chairs will help you fill out an Outstanding Balance Report.

e Turnin paperwork and troop payment ON TIME.
Your Final Report is due no later than February 24, 2010 to the Service Unit Cookie Chair.

e Recognition availability cannot be guaranteed on late paperwork.

Refer to pages 27 - 31 in the Troop Cookie Chair Manual for additional information.

Are you ready to “Leap” into a Successful Sale?
*  Congratulations! You have completed the online Troop Cookie Chair Training.
* Please feel free to return to this information, or your Troop Cookie Chair Manual at any time during the sale to
refresh your memory on important dates and information.
* Thank You for your time and efforts in support of Girl Scouting.
*  Your service is greatly appreciated.

Girl Scout Cookie Volunteer Toolkit and Resource Guides
Resource Guides are available in all grade levels. Go to: www.abcsmartcookies.com
Includes Troop Goal Tracker, Window Poster and Booth Sign

Thanks for being a Cookie Volunteer!
Girl Scouts of Texas Oklahoma Plains 2010 Cookie Sale
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